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Education area code and 

classification 
6В11 Services 

Code and classification of 

training areas 
6В111 Service sector 

Сode and name of 

education program 
6В11101 Tourism 

Groups of educational 

programs 
В091 Tourism 

The uniqueness of the 

educational program 

Unique competitive advantages of the educational program 

6В11101 Tourism EKSU S. Amanzholova: 

- high level of language training; 

- a high level of theoretical training, taking into account the 

trends of socio-economic development; involvement in the 

educational process of leading specialists in the training of 

tourism personnel (candidates and doctors of science, 

practitioners-managers and specialists of the tourism industry); 

- development of research skills, implementation of projects 

aimed at the practical application of modern methods and 

technologies of organization of activities of enterprises 

(institutions) of the tourism sector; 

- organization of participation of students in study tours, 

excursions and tours in the East Kazakhstan region, including 

professional educational tours, the program of which includes 

meetings with representatives of the tourism business, training 

(master classes, seminars), practice and certification; 

- the opportunity for students to participate in the development 

of new tourism projects and products within the framework of 

diploma work (project) and research work carried out on the 

bases of the Center for economic and legal studies on platform 

"G-Global", laboratory of regional economic monitoring and 

analysis, other research centres of the University, the scientific 

school of doctor of economic sciences, professor A.A. 

Kaygorodtsev;   

- emphasis on the organization of professional activities, in 

which the student is focused on continuous professional self-

improvement. 

Profile map of education program 

Objective of EP 

Training of highly qualified specialists in the field of tourism, 

meeting the needs of the local and global labor market, 

possessing multiculturalism, communication skills, able to 

professionally solve at the modern scientific and practical level 

socially significant tasks directly or indirectly related to tourism. 

Purpose of EP 

1. Development of a competent multilingual personality, in 

demand in the labor market, possessing values in accordance 

with the national program "rukhani zhangyru" , with a high 

level of professional culture, capable of creativity and 

innovation. 



2. Formation of students ' scientific outlook, analytical, research 

competencies to solve modern scientific and practical problems 

in the field of tourism. 

3. Training of the specialist capable to solve organizational and 

administrative, production and technological tasks and 

problems, strategy of the main directions of the state policy in 

the field of tourism; to carry out necessary functions and types 

of professional activity in the sphere of tourism.  

4. Mastering modern information and communication, digital 

technologies for the purpose of their successful application in 

public, professional and other activities. 

5. Creating conditions for continuing education at the next stage 

of education (master's degree). 

Result of training of EP 

Upon completion of the educational program, students will be 

able to: 

- to carry out effective communication with consumers of a 

tourist product; 

- evaluate markets, consumers, customers, competitors in the 

tourism industry; 

- to develop universal and socio-personal values on the basis of 

philosophical knowledge, as well as knowledge about the 

mental and physical characteristics of the individual, ways of 

self-improvement, personal growth and self-actualization; 

- to carry out professional activity on the basis of theoretical 

knowledge and methodology of social and economic researches 

in the tourist industry, the account of national and foreign 

experience in questions of the organization of tourist activity; 

- analyze and forecast economic issues of development of 

tourist organizations, hotel and restaurant business; 

- develop new tourism projects, products that meet the 

requirements of the tourism industry, the environment, taking 

into account the individual characteristics of the consumer, 

including those with special needs (for persons with 

disabilities); 

- to assess the tourism potential, market conditions, sales 

methods, effectiveness of advertising activities; 

- to operate freely with categories of geography, geographical 

laws and their regularities, principles of placement of tourist 

resources, bases of tourist regionalism, social and economic 

specifics of the main regions and states of the world; 

- to apply in professional activity information technologies and 

technologies of promotion of a tourist product; 

- apply methods of risk analysis of investment projects, identify 

the main features of country risks, methods and techniques to 

reduce business risks in tourism; 

- to ensure coordination of actions with all functional divisions 

of the enterprises of the tourist industry; 

- apply communicative skills in four main types of speech 

activity (speaking, listening, reading, writing); 

- demonstrate behavior and activities in accordance with the 

requirements of ecology and life safety; 

- to assess the surrounding reality on the basis of ideological 



positions formed by knowledge of the legal foundations of 

activity, philosophy, religious studies and anti-corruption 

culture. 

Graduate qualification characteristics 

Awarded degree 
Bachelor in the field of services for the educational program 

6В04111 Tourism 

List of posts 

- manager in travel agencies;  

- manager in public and private companies engaged in tourism 

business; 

- head of advertising services of tourist infrastructure 

enterprises;  

- head of advertising services of tourist infrastructure 

enterprises;  

- head of various services of the tourism industry; 

- head of cultural and entertainment enterprises of tourist 

centers. 

The object of professional 

activity 

- public administration bodies related to the organization of 

tourism (ministries, akimats, their regional divisions and 

structures); 

- public and private companies engaged in tourism business; 

- consulting companies of tourist profile; 

- marketing services of tourist enterprises; 

- the objects of tourism infrastructure; 

- educational institutions training specialists in tourism; 

- research organizations engaged in the study of problems of 

tourism development; 

- advertising agencies engaged in the promotion of tourist 

services to the domestic and foreign markets. 

 


